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The Effect of Internet Advertising on Libyan Consumer
Purchase Decision: an Empirical Study on Samsung
Company Advertisementsof Mobile Phones
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Abstract
This study aimed to investigate the impact of Interne
advertisements of Samsung Company of mobile phones on
Libyan consumer purchase decision. Another goal of this study
was to discover attitudes of Libyan consumers towards Samsung
advertising. The study population consisted of all Libyan Internet
users. The study sample consisted of (423) Internet users in
Libya. Statistical package for Social Sciences (SPSS) was used to
analyze the collected data. The results of this study indicated that
there is an impact of Samsung Company advertisements on
Libyan consumer purchase decision. The results also indicated
that attitudes of Libyan consumers towards Interne
advertisements of Samsung Company are neutral. This study
recommended Samsung Company to extend its advertising
campaigns, especially on social media, and try to create positive
attitudes towards its online advertisements.

Key words: Internet advertising, consumer purchase decision,
consumer attitudes
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