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E-tourism contributions to international travel rates
Case Study" France"
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Summary:

The research looks to the matter of highlighting the role and importance of e- tourism
sector in increasing the rates of international travel by reviewing these facts about this
role through the experience of an important and pioneering tourist country at the top of
the destinations receiving international tourism travelers in recent years, " France™ in
terms of presenting those policies and strategies followed by this country In promoting
international tourism through the Internet. One of the most important features of the
research is the presentation of those economic developments that have characterized the
travel sector in recent decades after employing the uses of e- tourism and the Internet after
their appearance in 1990 and the establishment of the first website representing this sector,
" Dégriftour” in 1991. The real developments of e- tourism sector started in the beginning
of the new millennium, where the revenues exceeded about 89 billion dollars in the world
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in 2004, and in France, e- tourism achieved a great boom, as the proportion of e- tourism
reached 45% of the volume of e- commerce in the year 2005.

Keywords: E-tourism - the Internet - the international distribution system "GDS" -
international travel - France
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