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ABSTRACT
Sustainable marketing approach represents an evolution of marketing that blends the mainstream
economic and technical perspectives with the concepts of relationship marketing and the social, ethical,
environmental and intergenerational perspectives of sustainable development. As a result, sustainable
marketing is the next natural step forwards with an emphasis on progress towards greater sustainability.
The main objective of the present study is to explain the importance of adopting the organization
under consideration a culture of corporate social responsibility as it seeks to promote environmental and
social concerns via sustainable marketing approach that achieve sustainable development requirement.
The results show a positive correlation between the orientation towards sustainable marketing
approach based on corporate social and environmental responsibility and sustainable development.
Keywords: Sustainable Development, Sustainable Marketing, Ethical Responsibility,
Corporate Social and Environmental Responsibility.
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